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Valued Added Insurance Advisors
Mackoul & Associates

Imagine a Caribbean island. A dozen people are lounging under 
umbrellas on the beach. With margaritas and other drinks in 
their hands, they are in earnest conversation. Their topic: a new 
book? A blockbuster movie? Last night’s sunset?  Could it be the 
latest developments in liability insurance for New York co-ops 
and condominiums? 

Answer: all of the above. While the subject of co-ops and condos 
may seem out of place on sand and surf, it’s a topic that is highly 
appropriate for this group. They are insurance professionals, all 
staff members at Mackoul & Associates. Their firm is one of the 
nation’s premier providers of insurance for cooperatives, condo-
miniums, their boards of directors and their property managers 
— some 800 associations — as well as for superior apartment 
buildings, located in the New York, New Jersey and Connecticut 
Tri-State Area. 

The group under the umbrellas is in the Caribbean because Mack-
oul & Associates is rewarding them for having met the agency’s 
goal of serving the firm’s clients in an outstanding fashion. The 
service and the rewards are part of the company’s culture. 

Now consider a different scene: an office, 7:30 pm at night. Several 
men and women are still at their desks, on the phone, answering 
questions and offering advice on situations that have come up con-
cerning clients’ insurance coverages. They too are Mackoul staff 
members — providing hands-on counsel to clients, even after the 
normal business hours have ended. This sense of service, too, is 
part of the culture at Mackoul & Associates, as it has been for the 
firm’s quarter-century history. 

“We think of ourselves as our clients valued advisors,” says Robert 
E. Mackoul, CLU, Chief Executive Officer of Mackoul & Associ-
ates. This approach is evident when a client first requests Mackoul 
& Associates to insure a property. “We are very hands-on.” says 
Robert. “When we are asked to review coverages and provide a 
quote on a co-op or condo, we first make a rigorous inspection of 
the property from top to bottom. We then know the building’s 
strengths, and weaknesses and what insurance carriers will be 
most likely to quote competitively because it fits their profile. In-
surance carriers have different profiles, some like large, some like 
small, and all have underwriting requirements that impact on how 
they ultimately quote….or not.  We’ll make recommendations 
that will make the building a “better building” for the owners 
and residents, which in turn makes it more attractive to insurance 
companies.”  This could be as simple as housekeeping in the base-
ment to the installation of emergency lights and illuminated exit 
signs in the hallways. Many times the willingness of the Board to 
upgrade their building leads to insurance premiums that are sig-
nificantly lower, which fully offsets the cost of the improvements 
over a couple of years. 

“We do all the work up front for our clients and prospective clients, 
and that includes a full review of all their coverages,” states Robert. 

That extends to any hour that anyone has a question. “Many of the 
Mackoul & Associates Senior Account Managers are still in the office 
working hours after the office is officially closed, or online working 
from home, providing service to our property managers and board 
members,” states Edward J Mackoul, CIC the firm’s President. “I my-
self have gotten calls at 7 o’clock in the morning or 8 o’clock at night. 
We’re very hands-on, and this approach has served us well.” 

Among insurance products that Mackoul offers is the “Smart Pro-
gram,” which the firm itself designed for co-ops, condominiums 
and superior apartment buildings. The program is a great package 
of comprehensive coverages, that even provides coverage for fuel 
spills and other environmental exposures,” states Edward. “Most 
of our business comes via referral, and The ‘Smart Program’ for 
buildings that qualify is just one of the benefits of having us as 
your insurance advisor and broker”.

Mackoul & Associates has flourished since its founding in 1987. 
One reason is the knowledge of its staff. “It’s part of our culture at 
the firm that we promote education,” says Sally Dolce, the Chief 
Operating Officer who joined Mackoul in 1997. “Everyone in the  
agency has their insurance brokers license, which requires a cer-
tain amount of continuing education classes. However, at Mack-
oul, that’s the minimum. For example, some of the staff maintains 
their CISR (Certified Insurance Service Representative) and three 
members are Certified Insurance Counselors (CIC),” according to 
Dolce.  In addition, Dolce states, “We have eight (8) members of our 
organization working to obtain their Chartered Property Casualty 
Underwriter (CPCU) designation. This designation is the equiva-
lent of a Masters Degree in insurance, and speaks to the knowledge 
and dedication that we are able to bring to our clients.” 

For the past two years Mackoul has contracted with Hofstra Uni-
versity to have professors teach the CPCU courses in their large 
conference room. This has made attaining the degree not only an 
individual but a team commitment. 

“Knowledge is power,” Edward states, “and our staff is able to give 
our clients and their other advisors insights, and guidance on a whole 
host of issues that affect them.” Mackoul has developed a group of 
seminars for Boards and property management firms that covers a 
number of topics, and provides an educational piece called “The 
Ten Point Primer for Boards and Management” that focuses on ma-
jor points they should know. For example, what should a contractor 
be required to show before starting work in the building? How does 
homeowners insurance work in conjunction with the building’s in-
surance? What coverages should a building have — or not have?  
“We try to give Boards and management firms a ‘track to run on’ 
that they may not have considered,” says Edward. This includes at-
tending many Board meetings each year. “Almost any night during 
the week it seems one of us is at a Board meeting explaining cover-
ages, answering questions, and giving advice,” states Edward.

That is how the culture of the firm’s “Work Hard, Play Hard” philos-
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ophy originated.  The agency provides many individual and team in-
centives for the staff each quarter, and sets goals for the entire agency 
each year.  “If they reach their yearly goals, everyone is taken away on a 
five day trip to a tropical island. Over the past thirteen years, Mackoul 
& Associates has taken three cruises and vacationed, in among other 
places: Jamaica, Punta Cana, The Bahamas, & Cancun. “We have a 
very close knit staff to begin with, but this really builds comaraderie 
in a way that is not possible in the work atmosphere,” says Robert.  

The atmosphere at Mackoul & Associates is like that of a family 
— and its principals are, in fact, family. The firm was founded by 
Robert E Mackoul, CLU in 1987; his comments and analyses of 
the real estate field and its needs began to appear in media such as 
The New York Times and in publications directed to the real estate 
industry.  As his articles appeared more and more frequently, both 
the size of the firm and its reputation grew. 

Today, he is the firm’s Chief Executive Officer; his son, Edward, 
who joined the firm in 1996, is President, while another son, Jared 
Mackoul, and Patricia Batih are members of their sales staff.  Still 
other members of the family — not by blood but by commit-
ment to the firm — and by the significant role they play in the 
firm’s operations are: Cheryl Fitzpatrick, the Commercial Lines 

Manager who has been with the firm for 22 years; Gabrielle Weiss 
the Agency Supervisor and trainer; and their Senior Client Ac-
count Managers, Jennifer Sherman, Jennifer Longona, Courtney 
Downes, Denise Caballero, Luciana Ventimiglia, Lise Cunning-
ham, the Controller Elaine Rinaldi, Marketing Director Jennifer 
Maffeo, and the Agency Administrator, Michele Symes. “In a real 
way,” says Robert, “all of us here are family.”

Mackoul & Associates has built a great organization with a com-
mon vision: give advice that is in the client’s best interests and build 
trust; recommend companies and products that are reputable; and 
provide outstanding service that exceeds the client expectations. 
“If we do that, everything else takes care of itself,” says Robert.

By Peter Haas 

Mackoul & Associates 
Edward J. Mackoul, President
25 Nassau Lane
Island Park, NY 11558 
Tel: 516-431-9100 
Fax: 516-431-4641
www.mackoul.com
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The Mackoul & Associates Family
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“OVER 800 CONDOMINIUMS, COOPERATIVES
& APARTMENT BUILDINGS RELY ON US 
TO PROTECT THEIR INTERESTS”

MACKOUL & ASSOCIATES, INC.
Insurance Specialists- “Insuring Tomorrow’s Promises...Today”

•   CONDOMINIUMS
•   COOPERATIVES
•   APARTMENTS
•   COMMERCIAL BUILDINGS

Call:   (866) Mackoul   
          (866) 622-5685

Look for us on Facebook, Linkedin, Twitter, and on info.mackoul.com

WEB www.mackoul.com  BLOG info.mackoul.com E-MAIL info@mackoul.com PHONE (866) 622-5685WEB www.mackoul.com BLOG info.mackoul.com E-MAIL info@mackoul.com PHONE (866) 622-5685


